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Raising Awareness of 
Economic Value and 
Social Responsibility



Raising Awareness

• educating audiences

• reputation management

• establishing/building BRAND



Brand is a PROMISE

• Who you are

• How you are going to do business



• Govts – must Tax for revenue

• Businesses must market themselves for 
revenue



• Change the culture of being one dimensional 
to multi-dimensional

• From static to “can do” culture
 Cargo Diversity
 Regionalism
 Promoting Global Reach
 Constantly Improving our ability to move 

all cargo from point A to B



Port Tampa Bay

• 5,000 acre complex

• The largest in Florida by tonnage and land

• Immediate proximity to largest and fastest 

growing Florida region

• FL just overtook NY as 3rd largest state

• Panama Canal Expansion



This is why companies 
brand – and rebrand. 

There’s a story to tell



2000 2007 2012



Branding started with culture change even 
before the new logo.





Raise the profile







Audiences and Constituents

• Internal staff

• Customers, BCOs, Carriers, Tenants

• Maritime Community

• Other Recent “Re-branders”

• EDCs, Business Leaders, Chambers



Over 100 that fell short…



New name reflecting regionalism

New attractive ship design logo

New tagline – think differently about our port

Reroute Your Thinking



Business Cards



Unveiled at State of the Port



Trade Shows



Wayfinding & Signage



Collateral & Sales Materials



Advertising



Widely Recognized



Brand provides a platform to change 

perceptions

• Advertising

• Public Relations

• Trade Shows

• Events

• Web

• Social

• Materials

• And more 

channels



Thank You


